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This guideline contains basic principles and examples that are needed to maintain the consistency

of Tencent QQ’s brand identity, from the primary logo, colors, graphic device, imagery through to
the typographic style. It shows you what these key elements are and how to apply them correctly
and consistently throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to always produce fresh,
creative and differentiated communication pieces. It is not essential to use every element on every
item of communication, but to deliver a strong brand message without compromising the brand
identity.
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BEITQQ (B “QQ”) 2B AT TSN —E T Internet SIS ENFHE(S (M) 3, BEIQQESR
7B &Microsoft Windows. OS X.Android.iOS.Windows PhoneZZ i &, RESBIISIZHIFE
ERAF.

QQBRSSHBIZ 0% R E B EXMAF ;

2 NSRS iR B 1%, U IHT# B /aiBrn T,

QOB FTIEN R LRIV B IRR S 5L,

RIE/IBL65E, MIRIRSIZA!

Tencent QQ (QQ for short) is a leading IM software created by Tencent corporation.QQ has
covered multiple mainstream platform,such as Microsoft Windows,0S X,Android,iOS,Windows
Phone,serving more than 8 hundred million monthly active users.

QQ serves more than 90% Chinese internet users;

Multi-user video and multi-terminal file transfer.Continuous innovation satisfies what communication
needs.

QQ concentrates on creating joyful communication,entertainment and life experience.

Entertaining communication for 16 years,bringing joy to 8 hundred million people!

1.00 Brand

11
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Logo Elements
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QAtFREMTRAMN: LEMATE 2 XFnE, EaRapEn N UEREER, HFEXFIRS
TRESRIRMEA . QQRIT S REEMRANSEX R ERIEIER, MARENEHHEBRAS A
SERE TR FARTER TMacskPCl, BJTEBRISUXmRRIR T HROBRSS 81T T 3.

QQ logo is made up of two elements: 1. Symbol and 2. Logotype. The relative sizes and positions of
these elements are fixed. QQ logotype cannot be used on its own. The primary brandmark should
only be reproduced from the master artwork. It should not be redrawn or altered in any way. The
master artwork is available in various electronic formats, for both Mac and PC, from BX Center,
ISUX, Tencent.

2.00 Logo

EfiZtrE / Symbol X ZFH5E / Logotype

TREIRS / Logo

15
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TR SEQQHEEMMERT S, ZEIER MERAIITS ERB TR, FRiHEAL mhE
EESREL. QUmEITETTERES T IRIT 518, (AUl Mg R RAVR R,

QOMEMNEHERTRDN: AR/ AEER LEREURSHITS, TREEeE R EER
B &S, SIVERS T LT ENAVERER BN AR, IR BRI, L RS, LZMEDR,
FEANESR, JEARBRNRBRITE.

The basic logo is the main signature of the brand. It helps to build recognition of the brand, as well
as convey QQ’s confidence and stability. It beautifully combines form and function to represent the
unique features of this development.

The basic logo of QQ is recommended to be used in full color version in white/ light background. When
used in white version, the background color should be the main blue color of QQ. 1 degree version in
grayscale can be available in single color applications like forms or in any embroidery and silkscreen,

fax sheet and memorandum, when the basic version cannot be reproduced in a satisfactory manner.

2.00 Logo

01.

in&: 2%
=]

Logo: Full Color
BG: White

02.
IrE: QQEE+ A

B B

Logo: QQ Blue+White
BG: Black

03.

=
HE: QQiE
Logo: White
BG: QQ Blue

04.

TR
=
Logo: Black
BG: White

17
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QAN EERMEA T IRF I —RITER S AMEE T KIS EEEE B RER T, I EAEETEF
FE TR TR BRI BEREIER, FEHENFIRSTERRER. QQEITERBEM
REACEX M EEEIER, MAeENAFNEEEAS,

QQEEMSHNERAZRAN: FARG/ABER LEAEEASHIIATS; TriEeER LER
B &S, SIVEMS T REUETENA VERTER BN AR, ISR, HERIE, LIENF,
£ EfNESR, IEARERRBERITS.

The preferred brand identity for QQ is the basic logo. However in situations there is a limited area
of fixed width for the display, vertical logo may be used. The relative sizes and positions of these
elements are fixed. The primary brand mark should only be reproduced from the master artwork. It
should not be redrawn or altered in any way.

The vertical logo of QQ is recommended to be used in full color version in white/light background.
When used in white version, the background color should be the main blue color of QQ. 1 degree
version in grayscale can be available in single color applications like forms or in any embroidery
and silkscreen, fax sheet and memorandum, when the basic version cannot be reproduced in a

satisfactory manner.

2.00 Logo

01.

in&: 2%
=]

Logo: Full Color
BG: White

02.
Irg: QQEE+ A

db .
= B

Logo: QQ Blue+White
BG: Black

03.

=
HE: QQiE
Logo: White
BG: QQ Blue

04.

TR
=
Logo: Black
BG: White

19
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QAR TEIEITS, RMEEMEIILZ M —ERAES, FELALEY, A&, BRI R AELE
MEYEHSEEMA T QAIFSIEN RIETT S, BmhERERXETH, FETNAREE S UEFT
L

BNEREAASHERZRON FA 8/ AEER LERAEFAISHEGEHTS, TmidiEen
S EERAGTS; SINEMSTRUTENSNERTRENATRN, fINRaRE, FZRIE,
LWENRY, (FERNETR, IEARERNRERITS.

QQ penguin shape has been used as the symbol of QQ since Tencent company established.
The cute penguin express intimate,lovely,warm brand.The penguin with a red scarf has been an
important symbol of the brand.This symbol is the key element in the brand expression and should

not be redrawn or altered in any way.

The symbol of QQ is recommended to be used in full color version or blue reversed version in white/
light background. When used in white version, the background color should be the main blue color
of Guang Dian Tong. 1 degree version in grayscale can be available in single color applications like
forms or in any embroidery and silkscreen, fax sheet and memorandum, when the basic version

cannot be reproduced in a satisfactory manner.

2.00 Logo

01.

in&: 2%
=]

Logo: Full Color
BG: White

02.
Irg: QQEE+ A

db .
= B

Logo: QQ Blue+White
BG: Black

03.

=
HE: QQiE
Logo: White
BG: QQ Blue

04.

TR
=
Logo: Black
BG: White

21
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Clear Space
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NFHRQANBIEITER LITEFFE N AR HUEUTRS, RESRAEFME —ENRET R RIEKE, It
KRS TARSTEIE AN, SEMKIHTRANFARRNRER/NEE MHRITEHTEES
B, RIS ARSI BT HEE SRS R AR AR, TeREANEZ F 6. NG
B, UEPATENEE/EA— R (FEASEE,—RER TRAR100%M 22X i, 52100%%
2XIFARPI AR, BA50%% £ KIF N E ik,

To ensure that the QQ logo is clearly visible in all applications, always maintain adequate clear space
around it. This space represents the minimum distance between the logo and any other design
element or text. To ensure the integrity and legibility of the logo, the area surrounding it should be
protected. A clear space of 100% should be maintained but when 100% clear zone isn’t available,
use the second option of 50% clear space.

2.00 Logo

0.5X

1.6X

4Y

03y [

0.5X

0.3X

0.3X

0.5X

100%

50%

8.QQ

50%

100%
50%

23
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QAtFSRBEERNRT AN, HEbHIX RN B A AB=E], X%, REMAIIERRE BQQirERE
FUKEIERARST, EARETRSH SR/ N EIRIR S EAS5.5mm, R/ NBREs R EERN 16px.

There are no predetermined sizes for the QQ logo. Scale and proportion should be determined by

the available space, aesthetics, function and visibility. There is no preset maximum size for the logo.

The minimum size for the basic logo is 5.5mm in print, 16px for screen use.

2.00 Logo

8Qa
L

ENRI / Print: 16mm
2788 / Screen: 44px

o,

QQ
L]

EBRI / Print: 7mm
278§ / Screen: 20px

8

ERRI / Print: 5.5mm
2788 / Screen: 16px

25
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RSB BEBUR ARSI o R STEAR T A P ALER AN TTHATT, BN, ERE/E . 5
MXFRIVEBEASHN RN ARG EEIR SN EERE, BINEE T MERATS N R &S
EREYTT, BL, BREET,

The preferred logo placement is differentiated by the logo format. The basic QQ logo is positioned
left aligned or right aligned at the top, middle or bottom of the page when the identification of the
brand is the priority. For example, this would apply on most stationery system.

Vertical QQ logo is positioned center aligned at the top middle or bottom of the page. QQ symbol
positioning left aligned, center aligned or right aligned at the top, middle or bottom of the page.

2.00 Logo

H£5(7 2 / Corner Position - 1

FuME / Center Position - -

(U & / Corner Position -+

43 / Corner Position - 1

FuME / Center Position - -

(U & / Corner Position -

M E / Center Position

27
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AT REREIRERITTRE M LR R RES—IE, BB PPRRR ER S IRFIEREERN . EE
FAARAEAT SR, N R & e i A E PR BV B A A AL AR .

To maintain the integrity of the logo and to promote the consistency of the brand, it is important to
use the logo as described in these guidelines. The examples shown here illustrate possible misuse
of the logo that should be avoid.

2.00 Logo

Q

FENTIRSTTRAILLAIRER;

Don’t change proportions.

T EEEREXFINSFE;
Don’t change the logotype.

TR e RS

Don’t rotate the logo.

Q

IM.QQ.COM

2QQ

FEYZEE RSN

Don’t change the logo’s details.

FEERSEEFIMESE;

Don’t create a logo lockup with text.

REERSIRRINES;
Don’t add a drop shadow to the logo.

Q

016

Q

TEEENBIRSIIERE ;
Don't alter the color.

FREERG ERIIFD/ RS

Don’t add the the year or the version number.

TR BTSSRI ;

Don’t outline the logo.

= Q

Q

TE(E PSS, R ERAITS;

Don’t use the logo in a low quality.

TEBEARRE,

Don’t compress the logo.

TEAERERERER.

Don’t make image into the symbol logo.

29
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=HAT, BT RE L NERI. BAEF R REA T A EMNASE, AN B ITUR BHE, 12
TBEME LA, MBS ER RN TR &,
3DAIHEIERIESE hitp://isux.0a.com/guide/qgfamily/vd#1546

QQ has three-dimensional perspective view image.The three-dimensional brand image has its own
specification,and he detail of the solid curve surface has standard.lt should not be redrawn or

altered in any way.
The detail of rotatable model please refer to: http://isux.oa.com/guide/qqfamily/vd#1546

2.00 Logo

)

880
3 Lald |
SRAER

31
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Logo Color
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trSAR B RAT TR
1.QQ4; 2.QQRL; 3.QQfF; 4.Black.
AEFFRAQQINSNEA & B R R, XEH G A LUz BEEAE QARSI ITE R,

QOME— " mEEHEEHELE SIENPantone®&F . X TF @&/ SEIRIY, —MRIE R T A
R AIPantoneB{E (B &), & E ARG T /E LA Pantone BF2, BN AICMYK & B9 88—
o X FFE. M. PowerPoint B XisE B nas U, AEARCB B AN 7 #H Hl{E 2Bz
RN mEBERFRREMERNM~EGE, ERRRRATEEUPantoneBRMINQQRF B &
EBENR,

* Pantone BPantone ATIFF B

QQ logo represented by four colors:1. QQ Red; 2.QQ Dark Red; 3. QQ Orange; 4.Black; Color plays
a central role in communicating QQ logo. Always use the color palette represented and apply them

to any communication materials.

QQ colors should always match an appropriate Pantone color. Whenever possible reproduce
QQ in Pantone (Single color) for print work. If this is not possible, use the CMYK values listed for
print communication pieces or advertising pieces. For screen based work, websites, PowerPoint
presentations, etc., use RGB and HEX values. The colors shown throughout these guidelines will
vary on different screens and printers, and may not display as accurate color matches. Always refer
to Pantone color swatches for color matching whenever possible.

*Pantone® is the property of Pantone, Inc.

3.00 Color

QQE
QQ Black

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE BLACK C

# 000000

R: 232/ G:28/B: 39
C:8/M:100/Y:50/K: 0
PANTONE 199 C

# E81F1F

&G 1
Logo Color 1

REE 2
Logo Color 2

QQAH
QQ White

R:183/G:32/B: 37
C:8/M:100/Y:70/K: 33
PANTONE 7427 C

# B72025

&S 4
Logo Color 4

35
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Brand Color
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MR EEQQMmEM T AR T /O AEFTT AQQmEAE BB BiRR B, X LB T L
ERAEERREE XITEYRP,

QONE— " mEEHEEH LRI SENPantone®BF . X FF &/ SENRY, —RIE R TR
XfRZRYPantone A (8 &), & A & PRFITT A E A Pantone %2, BT I CMYK E (B 55 5k
o KT 5E. W PowerPoint B R X g% B mas i e, AEARCBEEH 7 #H Bl {E. MR
K e ETERBEMERINM~ £ E, E AN MR AT gEL Pantone B~ AQQMmE B IR
ESEWR,

* Pantone J@Pantone ATIFiAE,

Color plays a central role in communicating QQ brand. Always use the color palette represented and
apply them to any communication materials.

QQ colors should always match an appropriate Pantone color. Whenever possible reproduce
QQ in Pantone (Single color) for print work. If this is not possible, use the CMYK values listed for
print communication pieces or advertising pieces. For screen based work, websites, PowerPoint
presentations, etc., use RGB and HEX values. The colors shown throughout these guidelines will
vary on different screens and printers, and may not display as accurate color matches. Always refer
to Pantone color swatches for color matching whenever possible.

*Pantone® is the property of Pantone, Inc.

3.00 Color

QQ¥£ 1
QQ Blue 1

QQ# 1
QQ Grey 1

QQAH
QQ White

R: 18/ G: 183/ B: 245
C:83/M:1/Y:1/K:0
PANTONE 2995 C

# 12B7F5

R:173/G:173/B: 173
C:13/M:9/Y:10/K: 27
PANTONE Cool Gray 5C
# ADADAD

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K: 0
PANTONE C

# FFFFFF

E=:!

Main Color

e 1
Sub Color 1

e 3
Sub Color3

37



3.03

ann = nd ]l

Logo Color Proportion
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16 HRIER B L B A AT RFTE AR P EFIARIQQMAE. QQIEL (1) R 1F ) fhé = 6;,QQIE2(2) th AT 1F
AFENEE, BENEREQ)EBNERRERE SRAALEMEEE-5)WEBTNAR
SR ERFIER.

The appropriate use of color helps to make sure all the users understand Tencent Enterprise brand.
QQ blue1(1) should be used as main color for the brand. QQ blue2(2) also can be used as main
colors but QQ blue1(1) should comprise the most proportion of brand color of QQ. All the sub
colors(3-5) should be used as a supportive color for the applications.

3.00 Color

39
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Brand Color Proportion
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16 SRR L BIE R FI I (RPAE A A IEMIARIQQMIE. QQIEL (1) M 1F )y fahe £ 6;,QQI52(2) th AT {F
AFENEE, BENEREQ)EBNERSERE SRAALEMEEE-5) BB TNAR
SR FARIAER,

The appropriate use of color helps to make sure all the users understand Tencent Enterprise brand.
QQ blue1(1) should be used as main color for the brand. QQ blue2(2) also can be used as main
colors but QQ blue1(1) should comprise the most proportion of brand color of QQ. All the sub

colors(3-5) should be used as a supportive color for the applications.

3.00 Color

41
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Background Color
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EXNEENBNIRKRERTS. EHG AEER LERALEASHEXATS, EQQEE R LERA
BemSERE/RAEER LEARGHS HETAR/AEER LERRBITE.

The full color logo is recommended to be used for representitive use. Use the full color logo or
reversed logo on light or white backgrounds. The white version logo can be used over the main
blue color of QQ. White logo on black/dard background or black logo on white/light background are
available for limited use.

3.00 Color

8QQ

EReEEER LEREVIRS.

Use the colored logo over white/ light background.

AREFAENER HERERRE.
Use the white logo over black/dark colored
background.

| 0% | 10% | 20% |

HQQEEER LERARRS.

Use the white logo over QQ blue background.

I Yel&

AERSHNER LERREIRS.

Use the black logo over bright image.

30% | 40% | 50% | 60% |

6:
O
O

@ FE(FEFEIRR30-60% Y2,

Don’t use the logo over 30-60% background.

\
Y — - — - — — - — — - -

70% | 8% | 90% | 100%

FEHEMENTeES LERRERS.
Use the black logo over white/bright colored
background.

EReNER LERReIRS.

Use the white logo over blue/dark image.

QQ

[ Yel®

43
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Chinese
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Mg T AFREREAIIRANEERD . mE T BFAERIEE B F RIS HER S E=F
RNHQAN T X mhE T AT WA T MRAEF f kb IR F A H. Hl 1R BB E A PR A mhe
FARZ ARG, USRI T AR — 2,

Typography is an important aspect of the brand identiy. The typographic style contributes to the
distinctive aesthetic of the brand. FZ Lan Ting Hei is used as basic Chinese typeface for QQ
brand. This typeface should be used on products and communication pieces across the brands.
The typography usage examples on s the following pages should be followed to ensure all of our
communication pieces appear consistently.

4.00 Typography

PEAXZEH BT —ERE T EZEH
E230)) :}leﬂA'L‘Zi&uwﬂjﬁgziq:EIA
o s vy 12 +=%/= () ()

FEAXSZEFHIGT—BEFK 7 ES
“‘%ﬁ&kuzimﬁﬁﬁﬁzi¢ﬁk
oz 2 +=*/= () ()

PENXEEFLT —ERRT ST
ELEEARABANODZCERRERSRCE ':F'E/\
o, 1y L2 +=Fs= () ()

PEAXEFH T B T EEE
%@%ﬁﬁAUZ%@ﬁﬁE%Z%¢EA
o s 7 +=rs= () ()

FE XS EFF IR T— B TRESE
ELEERH AN ET R TSR = E‘]EJ\
o vy == () ()

01.
HIEZS=HERE
FZLanTingHeiS-B

02.
BIE=ZZ=2EE
FZLanTingHeiS-M

03.
BIEZ=EE
FZLanTingHeiS-R

04.
HIE==FIEE
FZLanTingHeiS-L

05.
FIEZ=EMEE
FZLanTingHeiS-UL

47
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MEERFERRERTIRINNEEZR D REETBFHENEEB TR REIRFHER.
Helvetica NeuefIQQEIZEX muh# & A4, A T mahE = M M mmhd A i 1% 5 o A NF B -BEE T
Frid B9 b Nz AR5, AR (R an kA B (2R R — B4

Typography is an important aspect of the brand identiy. The typographic style contributes to
the distinctive aesthetic of the brand. Helvetica Neue is used as basic English typeface for QQ
brand. This typeface should be used on products and communication pieces across the brands.
The typography usage examples on the following pages should be followed to ensure all of our
communication pieces appear consistently.

4.00 Typography

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% *&*()?+-=,.<>;: [\

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#3$% " &*()?+-=,.<>;:[I{\

ABCDEFGHIUJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#$%N&*()?+-=,.<>;:[[{}\

01.
Helvetica Neue Bold

02.
Helvetica Neue Medium

03.
Helvetica Neue Regular

04.
Helvetica Neue Light

49
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English2
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mhEE BFERMENTTIRAEZE D . mhd T AF A XARE B TR I REIRS IR, Effrafl
AQQHYE ZRX mhE T AFA WA T MRAEF f kb 0 F A T Hl 1R BB E A PR A mhe
FARZ ARG, USRI T AR — 2,

Typography is an important aspect of the brand identiy. The typographic style contributes to the
distinctive aesthetic of the brand. Effra is used as secondary English typeface for QQ brand. This
typeface should be used on products and communication pieces across the brands. The typography
usage examples on the following pages should be followed to ensure all of our communication

pieces appear consistently.

4.00 Typography

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()2+-=,.<>;:[I{}\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
12345678901@#$%"N&*()2+-=,.<>;:[I{\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@# $%N&*()?+-=,.<>;:[{\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@# $%N&X()?+-=, <> [{\

01.

Effra

Bold

02.
Effra Mediu

03.

Effra

Regular

04.

Eff

ra Light

51
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Version Name Elements
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QQMIERFAaNRE, B— P FaHE—TEENRER, RAEZRDERSEIH FRIUXPXh5EX
hiRo IS AREEHD 79 : QQ+XXX(FRZSH) 5 2391 QQ for XXX.

AFaENANENT:

L eBXFHER=FAE;

2 RABR DS QQEATSHSER;

QQ have many versions to be used on different platforms.Every version have its owen Chinese
and English names. Chinese name is QQ + XXX (Terminal / Platform); English name is QQ for
XXX(Terminal / Platform);

Named specification:

1, All writings are using FZ Lan Ting Hei font;

2, The official version name must be combined with QQ symbol;

5.00 Versions Naming

QQ #x%E / QQ Logo 32484 / Chinese

FAHLRR

WRAEFR / Version Name

QQ #x3& / QQ Logo 484 / Chinese & English
I |

PChR

A< FR / Version Name

QQ 1xE / QQ Logo W HE / English

QQ for Mobile

IRAZ#R / Version Name

01.
PEE

Chinese

02.
AT
Chinese & English

03.
RYBRES
English

55



5.02

AERIC X

Clear Space
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hR 73 MEFA I 5 bR S —1F, NIRIEESTRM, S AR T 1 LU EINEMTE RO, A&
Biap R — N RO B T8, ZZEHA “FeMERIER (R 2 X)) ZX NS HIE
AXF S AXEVREREHEERER TR SRS HER, A RIBKIEANEZ FLL
GER INA EIFRR, 8 MRS RZAY X7 BALBIZAR SR AMRIC K,

When using QQ version name,there is the same rules with QQ logo.To ensure that the QQ version
name is clearly visible in all applications, always maintain adequate clear space around it. This

space represents the minimum distance between the logo and any other design element or text. To
ensure the integrity and legibility of the logo, the area surrounding it should be protected.

5.00 Versions Naming

0.5X

0.3X

0.5X

0.3X

0.5X

0.3X

0.5X

0.3X
0.25X

0.75X

0.3X

0.5X

0.5X

0.3X
0.25X

0.75X

0.3X

0.5X

0.5X

0.3X
0.3X

0.7X

0.3X

0.5X
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5.03 WRAB TR BT

Versions Naming Specification

QUIRE £ ERT & 5K, HREIMAIEERRENE R, LT RiRAses 28I SIE:
1. & A MERA

QQ+EIH+HR

(150 : QQFHAR. QQ PCAR)

2L FEBMERA:

QQ+F&+R

(f5120:QQ iPhonehR)

QQ have many versions to be used on different platforms,here are the named sspecification:

1. Version name on terminals:
QQ + terminal name + kR,

such as: QQF#hR.QQ PCHR

2. Version name on platforms:
QQ + platform name + A
such as: QQ iPhonehiz

58 5.00 Versions Naming

BQQ FHLhR 8@@ IPhonehiz
— B QQ Android

£ QQ Padis B QQiradix
— B QQ Android PadiR
— 8 QQ Windows Pad!

£.QQrcir

£ QQ Maciz

£ QQ Windows Pronets
£ QQ Apple Watchiz

QQ+£& i +hi QQ+F A +hl
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5.04

WRAZFRaEIE ()

Versions Naming Specification (English)

60

QQIE 2 EMAT & 5405, ERREMAIE TR E R, T RIRANE & ESGIsE:
1&IHERERA

QQ + for + i

(f51%0: QQ for Mobile. QQ for PC)

2. FERMMERAR:

QQ + for + ¥4

(f5140: QQ for iPhone)

QQ have many versions to be used on different platforms,here are the named sspecification:

1. Version name on terminals:
QQ + for + terminal name
such as: QQ for Mobile. QQ for PC

2. Version name on platforms:

QQ +for + platform name

such as: QQ for iPhone

5.00 Versions Naming

£ QQ for Mobile

8 QQ for Pad

8 QQ for PC
8 QQ for Mac

8 QQ for iPhone

— B QQ for Android

£ QQ for iPad
— B QQ for Android Pad

— BQQ for Windows Pad

£ QQ for windows Phone

8 QQ for Apple Watch

QQ + for + &

QQ+for+F&
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6.00

“Frmh&
Sub-brands



6.01

F ARG ITER

Sub-brand Logo Elements

64

QOB —RIIRFmhE, i FREITSIESE QIR T R, HMTRAR: 1LEFAE
LXFARE, HRERWEN AN EREER,H A X FARS T ERIRER. QQF mFAIIFER
BEMBRAACEX P EEENER, MAEENARIREERAS . AAEHEEFEAXHER
FMacslPCi, RITEREHISUXMARIZIT IO ARS BB P T T H. (BERIAQQEE 15Ef))

QQ has many sub-brands. Every sub-brand keep the same rules with QQ mother brand, and is
made up of two elements: 1. Symbol and 2. Logotype. The relative sizes and positions of these
elements are fixed. QQ logotype cannot be used on its own. The primary brandmark should only
be reproduced from the master artwork. It should not be redrawn or altered in any way. The master
artwork is available in various electronic formats, for both Mac and PC, from BX Center, ISUX,

Tencent.( QQ Walet as the example on right side.)

6.00 Sub brands

EfiZtrE / Symbol N ZF5iE / Logotype

8 Qoga

IRERRS / Logo
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6.02

FrRREAR RS

Sub-brand Basic Logo

66

FrEtr RS ERAY RS 8 RMERIRAE B, 2N E0 G/ X85 R LER2AREH
BIEARS, EmREeER EEAAGTS; YERSTRUTFENANERTERCNATR
B, Gl BRI, FERE, LMER), FEANESR, IERARBRHBERITE (BHE UL
QB HEH)

The sub-brand logos of QQ are the same with mother brand, and recommended to be used in
full color version in white/ light background. When used in white version, the background color
should be the main blue color of QQ . 1 degree version in grayscale can be available in single color
applications like forms or in any embroidery and silkscreen, fax sheet and memorandum, when the
basic version cannot be reproduced in a satisfactory manner.( QQ Walet as the example on right
side.)

6.00 Sub brands

01.

in&: 2%
=]

Logo: Full Color
BG: White

02.
IrE: QQEE+ A

B B

Logo: QQ Blue+White
BG: Black

03.

=
HE: QQiE
Logo: White
BG: QQ Blue

04.

TR
=
Logo: Black
BG: White
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6.03 FAIDIPK;

Clear Space
0.5X 0.25X
0.5X 0.5X
. n ) B || oax
NBRQQNF MRS ATEFTE R AR HBHTRS RS AEFME —EN R 2R ERIEKE, N
KRS FAREEE AN, SEMSITTRERNANE IR RIS/ EE NIRRT SRR
Sryit, RIS ARIET G SRS RTIRERERN, R2XIFA/\HEZ a1 i 1.6X X
GE.—MIER FRRIF100% R L X, 5 2 100% % £ XIf-R ] A8, fA50%R e XN E ik
. BEAQQEE TR N
0.3X
To ensure that the QQ sub-brand logo is clearly visible in all applications, always maintain adequate 0.5X 0.5X
clear space around it. This space represents the minimum distance between the logo and any other ' | ]

design element or text. To ensure the integrity and legibility of the logo, the area surrounding it
should be protected. A clear space of 100% should be maintained but when 100% clear zone isn’t

available, use the second option of 50% clear space.( QQ Walet as the example on right side.)

68 6.00 Sub brands



6.04

{ERRSRS

Restrictions

70

AT RIEREAREHTEE U R RESR T, FodinS B ira R AN PR A S R
RREEN EEAMERSH, MRE#ZIUNAEFMTHEHAICEERFR. (BEMXEQQ
®EEH)

To maintain the integrity of the logo and to promote the consistency of the brand, it is important
to use the sub-brand logo as described in these guidelines. The examples shown here illustrate
possible misuse of the logo that should be avoid.( QQ Walet as the example on right side.)

6.00 Sub brands

743

ol

FENTIRSTTRAILLAIRER;

Don’t change proportions.

T EEEREXFINSFE;
Don’t change the logotype.

TR e RS

Don’t rotate the logo.

ixfl

72

.qgwalet.com

3=l

FEYZEE RSN

Don’t change the logo’s details.

FEERSEEFIMESE;

Don’t create a logo lockup with text.

REERSIRRINES;
Don’t add a drop shadow to the logo.

ixfl

BQ 12015

il

TEEENBIRSIIERE ;
Don't alter the color.

FREERG ERIIFD/ RS

Don’t add the the year or the version number.

TR BTSSRI ;

Don’t outline the logo.

£ s

xfl

TE(E PSS, R ERAITS;

Don’t use the logo in a low quality.

TEBEARIRE,

Don’t compress the logo.

TEAERERERER.

Don’t make image into the symbol logo.
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6.05

Fraoh#ER (8897 )

Sub-Brands (Example)

72

EENED FRERT. NA—QQEN RFEIR, FmhE R T EIZR A BFIRIEHT.

Parts of QQ sub-brands are showing on the right page. To unify the entire system of QQ brand, the

use of sub-brands requires to follow the specification book.

6.00 Sub brands

JGL]]

7/

AV LG I

N\

IZI&in &

73



7.00

mhEMN AR5
Applications




7.01

N RREFER / IBEIiNEE

App lcon / Splash

76

MUA—RA N ERQQmE M RIRBI ARG B I — MR AR MR AIAEFIR, QOIS URIERRY
miEEEN AP EAERNREER. QQRERE I AT FilappEfns B ol R E ARSI 1E
ARIRERIERSERSERIRT, BRI SHIRIE MY,

Using the brand identity system in a consistent manner will build a strong brand image. As following
the examples shown, QQ brand will have the right tone to support the right message for the
audience. QQ logo can be applied in mobile devices as icons or splash images. Be aware of the

device characters to make sure the logo looks optimized in small size.

7.00 Applications

3:59 PM

Calendar Photos Settings [ IES

Keynote iTunes Store

%06

iMovie Tips Maps

Phone Mail Clock Camera

b4




7.02

Zh

Namecard

78

HUG—m A X EAQQMmE M IR R G I — MR AR MAEZR - W0 EFIT, QQIF LR IERE
mFEE N AP R ERR R E B TFERMS, B A RRRQQRARNEERIN BT EENR
E, QQERREATSIUEMTE] I, MIENT 2T BAERZR.

Using the brand identity system in a consistent manner will build a strong brand image. As following
the examples shown, QQ brand will have the right tone to support the right message for the

audience. Business Card can be an important application that represent the QQ brand to the clients.
Brand logo should be applied to the print material clearly, expressing the strong brand image of the

identity of QQ.

7.00 Applications

Jonathan Wong
Tencent ISUX / Director

: +86-789-01234567

: +86-789-01234567

: +86-186-8888-1234

: jonathan@tencent.com

Tencent Holdings Ltd.
Tencent Bld., Kejizhongyi Ave.,
Hi-techPark, Nanshan District,
Shenzhen, 518057




7.03

JAYNIIZE

Stationery

80

MUA—B A VEAQQREMIIIRS BRI IR L — MR AR R R AN EPAT, QQIF IR IERR
mEhE RN A P A IEMEI AR (E B FEENRIME R, AR SIUE M EM T DA B RS,

Using the brand identity system in a consistent manner will build a strong brand image. As following
the examples shown, QQ brand will have the right tone to support the right message for the audience.

Brand logo can be applied to the print materials in clear way for the stationery system of QQ.

7.00 Applications

QQ
Tencent Bld Kejizhongyi Ave,

Hi-techPark,Nanshan District,

Shenzhen,518057
www.tencent.com

QQ

Tencent Bld,Kejizhongyi Ave,
Hi-techPark,Nanshan District,
Shenzhen, 518057
www.tencent.com




7.04 HE=

Badge

Ug—mA AR ERREAR IR RARR I — B AN RE R NG EFR, QQF L&
[EME MmN AP R ERE mAEE B . QRS FlEd T 2 &M Bk EMQQmER
Ko

Using the brand identity system in a consistent manner will build a strong brand image. As following
the examples shown, QQ brand will have the right tone to support the right message for the

audience. QQ logo can be applied to various materials to represent the brand image of QQ.

82 7.00 Applications



7.05

8L

T-shirt

84

HUG—m A X EAQQMmE M IR R G I — MR AR MAEZR - W0 EFIT, QQIF LR IERE
g EE A P IR R A E B BB R RER AT, Rl i miain £ ERr LIE A EALE
PG RRY, MUEAERHIQQmEIZ R,

Using the brand identity system in a consistent manner will build a strong brand image. As following

the examples shown, QQ brand will have the right tone to support the right message for the
audience. Dot patterns can be applied in various brand applications to represent the brand image of

QQ. Patterns can be applied in various colors and size based on the pattern guideline.

7.00 Applications




7.06

@
P

Bag

86

MUA—RA N ERQQmE M RIRBI ARG B I — MR AR MR AIAEFIR, QOIS URIERRY
MR EE N AP A ERRIEE B AR XRENAZRF, 24N RETEEZRA LUz AEME
PRERE R R, UEEERNQQmIER Ro

Using the brand identity system in a consistent manner will build a strong brand image. As following

the examples shown, QQ brand will have the right tone to support the right message for the

audience. Dot patterns can be applied in various brand applications to represent the brand image of

QQ. Patterns can be applied in various colors and size based on the pattern guideline.

7.00 Applications




7.07

ABhE~ T

Brand Products

88

Mg—8 A EAQQmAEMIIIRG BRI I — MR AR M R M1 A BT, QQIG LU IEHRY
mhEE AN A P A E R MR (E B AR L MAET R, QU S IEY TZENEESMiE,
AR, R, BN

Using the brand identity system in a consistent manner will build a strong brand image. As following
the examples shown, QQ brand will have the right tone to support the right message for the
audience. QQ logo can be embossed to various materials such as paper, leather, stainless etc to
make various brand products.

7.00 Applications

=
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Contact

EREHSARAR

Tencent Technology (Shenzhen) Company Limited

XA RIEIRTTER | BRE = mal

Internet Social User Experience | IM Product

bk / Address :

IRERImEL KRR RERH P — R AE
Tencent Building, Kejizhongyi Road, Shennan Avenue

Nanshan District, Shenzhen City, Guangdong Province

B3 / Tel : +86 755 86013388
fEE / Fax : +86 755 86013021
Wi / Website : im.qq.com/
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